Developing BTR business through DESIGN
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Creating the DESIGN that underpins BTR business
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Fully occupied Refinanced every
development 3 years to extract
refinanced from capital uplift to

* Internal Rate of Return 65% LTC to 65% LTV investors . February 2018



3,200 units designed
£'%billion currently in design
12%0f completed BTR stock

10-15%uplift on projected value

Architecture
Branding
Interior Design
Technology
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